Headlines More

Fall Fest ‘18 Proves to be Great
Investment

NEFA HELD ITS 12TH
ANNUAL FALL FEST
PROGRAM ON OCTO-
BER 27 & 28 AT THE
HOTEL 1620 AT PLYM-
OUTH HARBOR IN
PLYMOUTH, MA

“Very rewarding,” ex-
claimed Larry Fish, NEFA
President. “From the
first speaker on Saturday,
through the final wrap-up
on Sunday morning, ev-
erything was top quality, and worth every penny to be here. I continue to believe this is
one of the best events I attend each year, and this one didn’t disappoint. Speaking with my
colleagues from around the region, they were all equally impressed. It is really unfortunate
for all the cleaners who desperately needed to hear the messages, but were unable to attend
the conference. They really missed out on an incredible opportunity.”

“We love this conference,” observed Maria Kamperides of The Clothes Clinic in Braintree,
MA. “We do whatever we can to attend and to bring our key staff. Sometimes our mangers
have a different perspective and by attending together we all learn the same and it sparks
some great conversations. I really am impressed with the entire event, and am shocked that
more companies don’t take advantage of the opportunity to learn.”

“NEFA really knocked it out of the park,” offered Joel Bien-Aime of New process Cleaners
in New York. “I make it a priority to come every year. I am very thankful NEFA continues
to put on this conference. It gives me an opportunity to learn from the best, see some great
companies and exhibits, and even pick up some valuable items at the auction. There really
is no other opportunity like this easily available for cleaners like myself.”

TOP INDUSTRY SPEAKERS

Thanks to the generous support of our Session and Breakfast Sponsors (AristoCraft Sup-
ply, Kreussler, Aldrich CleanTech, Cleaners Supply, National Waste Clean, and Spot
Business Systems), we were able to bring in dynamic speakers from all over the country.

First up was Brian Rahid of A Life in Shorts. Brian is a marketing and social media expert
who explored ways to leverage your marketing and community relations opportunities at a
very low cost. He demonstrated ways companies can utilize the tools available in today’s
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VICE PRESIDENT
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TREASURER
Jim Higgins
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PRESIDENT’S MESSAGE...

Thank You For the Support!

ON BEHALF OF OUR MEMBERS,
AND THE INDUSTRY, WE WANT
TO THANK ALL THE COMPANIES
THAT HELPED MAKE FALL FEST
18 ASUCCESS.

It is through their generosity that NEFA
is able to accomplish all that we do for
the industry. From regulatory advocacy
and assistance to education and special
programs, the allieds that support NEFA

enable us to help our members and the | oy Fish, NEFA President at NEFA's Fall
industry. Fest Management Conference

When looking for products and services -- use the companies that help support you and
your association. This year’s Fall Fest Sponsors Include:

Sunday Morning Breakfast Sponsorship: AristoCraft Supply
Saturday Contenental Breakfast Sponsor: Spot Business Systems
Saturday Morning Session Sponsor: Aldrich CleanTech
Saturday Morning Session Sponsor: Kreussler Textile Care
Saturday Afternoon Session Sponsor: National Waste Clean
Sunday Morning Session Sponsor: Cleaners Supply

Thank you again to all our conference sponsors:

A.L. Wilson
Air World
AristoCraft Supply (NEFA Platinum member)
Aldrich CleanTech Equipment (NEFA Platinum Member)
Cleaners Supply
EnviroForensics
EZ Products (NEFA Gold Member)
Fabricare Systems, LLC (NEFA Gold Member)
Fabritec/Sanitone
Green Earth Cleaning
Kreussler Textile Care
M & B Hanger
National Waste Clean
R.R. Street
RGS Energy
Realstar
Rigas Machinery Company
Rubin & Rudman (NEFA Platinum Member)
Spot Business Systems
Stry-Lenkoff
Tailwind Systems
The Route Pro
Unipress

Larry Fish

Pier Cleaners
(401) 789-2333 / Piercleaners@piercleanersri.com
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Reap the benefits of

social media marketing

You’re busy running your

W_i t h O u t Wa S tjn g business & doing the tasks

that YOU do best!

Valuable time & moneY! Don’t let your

-

We do all the creative work and heavy lifting,
while you stay in full control with 100%
approval of all posts before they post.

Learn more today:
Glikstorm.com/nefa

social media
presence fall
to the wayside.

®
We’ll help you post consistently, with engaging
content that your customers will ENJOY reading!
We’ll also expand your social media presence to

include platforms you may not be taking
advantage of—with Twitter being #1!

As part of your NEFA
membership, you're
entitled to a savings of
25-34% off our regular
fees! Plans start at just

$ 249 per month.

3 YouTube




FALL FEST 2018 RECAP...

Continued from page 1

marketplace and enhance your companies
profile in the community and in the industry.
He outlined the need to establish a market-
ing plan, and to evaluate your current efforts.
He demonstrated ways to use video to really
make an impact.

“Like it or not”, commented Peter Blake,
NEFA Executive Vice President, “Social
media has a great impact on your business.
Brian was very passionate about the need to
really invest time into doing it right. If you
want to succeed in your branding -- you had
better start doing it now.”

James Peuster then explored proven methods
to finding good help. From secrets on using
InDeed effectively -- to how to recruit poten-
tial employees -- he helped attendees learn
how to help alleviate their staffing woes.

“We all share this problem”, observed Carlyn
Parker of Dependable Cleaners, and James
really had some creative suggestions to help-
ing us find qualified people.”

LUNCHEON ROUNDTABLE
One of the highlights of the conference

, (Roundtables spark conversation, Exploring new ideas
worked out to be NEFA’s Industry Expert  at vendor table, Brian Rashid exploring marketing
Roundtable hosted by Larry Fish. NEFA ar-  strategies, Bruce Khan and Valerie Page enjoying the

ranged for industry experts: Wash Respess of  Cocktail Reception, and NEFA silent auction offerings.)

Spot Business Systems, Brian Butler of Dub-

lic Cleaners, Brian Rashid, James Peuster, Trudy Adams, and Mike

need for customer service representatives to take ownership of the
counter and to make sure they understand the pivotal role they play

Ross of AristoCraft to move from table to table during the lunch i, the success of the entire operation.
presentation and brainstorm industry best practices-- and ways to

meet the challenges of today. Each expert spent 10 minutes at each

table helping to foster conversation, and to assist in
ways to capitalize on opportunities and help solve
some of the challenges attendees were facing.

INDUSTRY SPOTLIGHT: BRIAN BUTLER

For the second time, NEFA hosted a “Drycleaner
Spotlight” presentation at Fall Fest. NEFA invited
Brian Butler of Dublin Cleaners in Dublin Ohio to
be this year’s presenter. Brian walked attendees
through his companies decision to “go cashless” and
other dynamic changes they have implemented.

“This is one of my favorite sessions,” stated Jim
Desjardins of Daisy Cleaners in Salem, NH. “It is
very interesting to hear from other drycleaners how
they answer the challenges we all face. It was really
interesting to see his marketing approaches, and his
use of video to position his company.”

Sunday’s program featured the return of Customer
Service Expert Trudy Adams who spoke at Fall Fest
two years prior. Her now programs highlighted the
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Plans are already underway for Fall Fest ‘19!

RICHARD G. STONE
JUDITH STONE
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ALLIED TRADE UPDATE...

Cleaner & Launderer Celebrates 58th Anniversary

worked for him several years. When Wally retired due to ill health
he sold the publication to Joan and in turn she partnered with her
sister Dorothy Ballard (Randy Wente’s mother).

Together, the dynamic duo ran the business on their own until Joan
decided to retire in 1990 and sold her share to Albane Wente. In
1992 Dorothy also retired, selling her share to Randy Wente, who
left Hughes Aircraft Co. after 20 years.

“We really commend the Wente’s and congratulate Cleaner and
Launderer on their anniversary,” offered Peter Blake, NEFA Exec-
utive Vice President. “They have been a tremendous resource for

: the industry through the years, and have provided a great service.
RANDY AND ALBANE WENTE PUBLISHERS OF CLEAN- | 4, hope all our members subscribe to their publication and visit

ER & LAUNDERER, TRADE PUBLICATION FOR THE peir web page. In this day and age we really must be using all the
DRYCLEANING AND LAUNDERING INDUSTRY ARE 45 in our toolbox to build a brighter future. They are a valuable
HAPPY TO ANNOUNCE THE 58TH ANNIVERSARY OF  ,qcet to the entire industry.

THE PUBLICATION.

o ) Over the years readership and boundaries continued to expand.
The publication was started in October of 1960 by Wally Urquhart  Today, Cleaner & Launderer is mailed nationwide to all 50 states.
under the name of California Cleaner & Launderer covering 13 Oyer the next several years Cleaner & Launderer grew its large

states and expanding, warranting the first change in the publi-  reader base even more not only through print, but online, mobile
cation’s title to Western Cleaner & Launderer and as boundaries ;14 social media.

continued to expand, in 2007 was renamed Cleaner & Launderer.

, ) ) , Surviving all of the hurdles throughout the years, Cleaner & Laun-
In the early 80’s Wally hired Joan Reid, Randy Wente’s aunt and  gerer s still going strong and look forward to many more decades.

s Internat;
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garment labeling experts since 1989

Save Time, Labor and Money
with EzProducts

9
l Heat Seal Presses

custom solutions for all budgets \ You Deserve the Best!

AN - -
N The Ultimate Heat Seal Machine
Choose from 3 models, 7 interchangeable

N
\“‘

Scanner/barcode lower platens, single or dual heat

Pre-printed sequentially numbered L] 115V or 230V 2 Year Warranty

heat seal barcode labels in one v ' Proudly Made in the USA e Built to OSHA Standards
day, Four sizes with or without 9 .0

a side stripe % ? ‘

,;/ Molly the |
- | HangerDolly

— Easily store

EzLabel Off and transport
W= Removes heat 500 hangers
= sealed labels from

%ﬂ-i most fabrics
—

Text Label Printer
Permanent Clothing

Label Cartridges

Eliminate paper tags

= P Stop Shaking Out Shirts ﬁ Toll Free
Genuine MBH Rope-Ties 877.906.1818
& Zip-Ties www.ezpi.us

N ‘{ Five Colors available for special handling, finishing or routes
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NEFA BOARD REPORT...

NEFA Focuses on Education & Communications

THE NEFA BOARD RE-
CENTLY MET IN WORCES-
TER, MA. THE MAIN FO-
CUS OF THE MEETING
WERE ON PROVIDING
VALUABLE EDUCATION
EXPERIENCES TO OUR
MEMBERS AND INCREAS-
ING COMMUNICATION.

“Education is one of the most
important benefits we can pro-
vide”, stated Peter Blake, NEFA Executive Vice President. “We
are looking ahead and formulating a schedule to reach out to dif-
ferent parts of the region. We want to hear from the membership.
Contact me with any programs, speakers, or topics you want us
to explore. Your voice is needed to schedule the most effective
program.”

NEFA is in the midst of developing a comprehensive education
program for this winter and on through all of 2019. NEFA will be
holding a Basic Spotting Course in Quincy, MA in early Decem-
ber, and then following up with an Advanced Spotting Course in
late January. NEFA is also hosting a Drycleaning Pressing Class
in Quincy in early January. Plans are also underway for classes in
upstate NY.

In addition to these technical programs, NEFA will be holding an-
other Massachusetts Boiler License renewal program in Decem-
ber, and is developing a Boiler License program for those members
who don not have a license and are in danger of non-compliance.

“We are also focussing on some new workshops,” offered Blake,”
on marketing and driving revenue. The Board also wants to de-
velop another series of Management training programs.”

The Board is developing a list of speakers and topics for the po-
tential future programs, but are still open to suggestions from the
membership.

COMMUNICATIONS

The NEFA Board is very proud of its magazine, “Headlines&More”,
and its website, but NEFA is looking to increase its communica-
tions with the membership. Look for NEFA to become more in-
volved in FaceBook and Instagram, and for NEFA to be sending
more e-blasts in the near future.

“We have some great programs and services,” concluded Blake,
“but many of them are not as well -used or attended as they should
be. We need to be more effective in getting the word out, and to
getting members involved. If you are interested in assisting the
leadership of NEFA, email Peter Blake (peter@nefabricare.com)
or call 800-442-6848.

Robert Aldrich
President

CLEANZ®eTETCH

ALoricH

E Q UI PME NT

SALES AND SERVICE FOR THE FABRICARE INDUSTRY

CLEAN e FAST ¢ EFFICIENT

ONE CALL DOES IT ALL!
Serving NE Dry Cleaners and Laundry Operators — 40 Years
In House Design and Layout Department
New Equipment Sales and Installation
Expert Repair and Technical Services
Centrally located in New England
Full Parts Department

ONE CALL DOES IT ALL — Guaranteed!
Highly Trained Installation Technicians — Arrive on Time
Workmanship and Finish — Highest Quality
Customer Satisfaction — Top Priority
Downtime — Kept to a Minimum
Job Site — Left Clean and Neat

FOR PEACE OF MIND ONE CALL DOES IT ALL — OUR 40TH YEAR!

Direct: 774.670.4512

e-mail: baldrich@aldrichcleantech.com
ALDRICH CLEAN TECH EQUIPMENT CORP
Worcester, MA 01603
www.aldrichcleantech.com
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Our Decades
of Experience Representing

the Dry Cleaning Industry is

Spot On!

With years of experience, Rubin and Rudman attorneys offer specialized
legal services to the dry cleaning industry, including:

® Environmental/Regulatory, including compliance with federal and state regulations

® General Corporate and Closely-held Businesses, including acquisitions, mergers and sales
@ Intellectual Property, including patent protection, copyright and trademark

® Labor and Employment matters and representation

® Alltypes of appeals - administrative and litigation - including white collar crime defense
® Real Estate, including financing, leasing, and property owner/manager issues

@® Succession Planning and Trusts and Estates

Whatever your legal needs are today or in the future,
Rubin and Rudman LLP offers legal advice that's spot-on.

Contact NEFA Board Director-at-Large Robert A. Fasanella at Rubin and Rudman LLP.
Call Bob at 617.330.7018 or email him at rfasanella@rubinrudman.com

® 50 Rowes Wharf Boston, MA
RUBIN and 300N J A NW, Washingt D.C

‘ ew Jersey Avenue. NW, Washington, D.C.
RUD MAN LLP 99 Willow Street, Yarmouthport, MA

The Value of Experience® rubinrudman.com

Copyright 2016 Rubin and Rudman LLP
The stylized double-R logo and phrase The Value of Experience are registered service marks of Rubin and Rudman LLP. All rights reserved.
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UPCOMING EVENTS...

PDCA Expo in Baltimore is an Opportunity:

Don’t Miss Out

PLANNING ON AT-
TENDING EXPO IN
BALTIMORE THIS
NOVEMBER? IF NOT,
YOU ARE MAKING
AMISTAKE. SIM-
PLY PUT, THIS IS AN
OPPORTUNITY YOU
CAN'T AFFORD TO
LET PASS BY.

“Too frequently when I talk to people about the trade shows like
Expo,” observed NEFA Executive Director, Peter Blake, “their
first thoughts are ‘I am not looking at buying any new equipment’,
or ‘I am not in the market for any new services’. This drives me
crazy because they just don’t understand the tremendous opportu-
nity they have to invest in their business -- and I am not just talking
about equipment, [ am talking about the entire experience.”

This is THE chance to see all the industry has to offer. This is your
chance to expand your mind and learn what is out there. What po-
tential new services you can offer, or use to enhance your business.

DO IT ALL

PDCA has put together an entire weekend chock full of educa-
tional sessions, social events, and great vendors.

If you haven’t gone in the past -- go this year. PDCA is kicking off
the weekend with a free tour of the DLI Headquarters just outside
of Baltimore. This is great opportunity to visit and see the profes-
sionalism DLI brings to the industry.

We always talk about the educational classes and the on-floor
demonstrations and they are really great opportunities to learn, but
look beyond the classes though. There are unique learning oppor-
tunities for you and your key managers throughout the show. Ex-
perience what other industry professionals throughout the country
are in Baltimore to share.

Visit every booth and learn what people do. Ask questions. Visit
me at the DLI Booth and learn better ways we can help you grow
and prosper. I am there not only to sell membership, but to make
sure you are utilizing your membership to the fullest.

When members sign up for membership, they pay their dues, use a
couple of the services that were of a high priority to them, but then
forget to use the rest of their benefits. Membership has so much to
offer, more then you probably realize. Come by the booth and we
can work together to explore all we can do for you.

NETWORKING IS VITAL TO A SUCCESSFUL TRIP
Don’t make the mistake of thinking the only thing of value is the
show floor. Every contact and every gathering is a chance for you
to learn and grow. The educational sessions, the booths on the
8 / NORTH EAST FABRICARE ASSOCIATION

floor, the cocktail receptions, and fellowship with your peers in the
industry -- they all provide opportunities for you to learn. Soak it
in, immerse yourself in all possibilities. The line-up of speakers
at this event rivals the national shows. Yes, they are that good.
Brian Rashid is one of the best speakers I have seen at a dryclean-
ing meeting in over 10 years. Everyone needs to learn how to find
good employees -- and James Peuster’s workshop that does just
that.

If you can, bring your key staff members. They will often see
things and learn things that you might not pick up on. They could
provide you valuable insight into the industry by pointing out
things you may not have thought of. Don’t overlook the benefit
your mangers will gain from being involved. Don’t underestimate
the job satisfaction employees feel when you invest in their future
and in their education.

This opportunity only comes around every two years, don’t waste
it. Make your plans to attend, and plan on making the most of the
investment. Come by the DLI Booth and I would be glad to help
you make the most of your investment.

Visit www.pdclean.org for more information!

cleaners

SUPPLY

Low prices on
every product...
® every day.

Huge selection * ¥, ) t ‘>

= S PROBUCTS.

EXTRAORDINARY
SERVICE. 2

Place your order by

We’re always here to

offer expert advice!
5:00PM (your time) and

we'll ship it' FAST
e SN DELIVERY.

20,000 PRODUCTS IN STOCK.

Product Order Line: 1-800-568-7768 Korean Speaking 1-800-368-7768
www.cleanersupply.com ©2016 Cleaner’s Supply, Inc.




fabricaremanager.com

QY

EXPERIENCE THE SPEED OF TOUCH

The Fabricare Manager touchscreen terminal speeds
up order intake with a touch of the screen.

Fabricare Manager knows dry cleaning. That's why POS FEATURES:
we designed a point of sale solution to improve

. . User-Friendly Touch Screen
every aspect of your dry cleaning business.

Ultra-Secure Card Processing
The touchscreen terminal allows you to speed up Customizable Pricing Controls
order intake by logging garments, care instructions

] ] Industry Leading 24/7 Support
and more-right at your fingertips.

Targeted Text & Email Notifications
Feel the difference Fabricare Manager POS Third-Party Integration Options
system makes in your daily work-flow. Robust Route Management

9 FabricareManager (888) 299-9493

System Solutions for Dry Cleaners
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THE SEAY MANAGEMENT REPORT...

Seeing Yourself as You Are

Written By Raleigh E. “Sandy” Seay, Jr., PHD, Chairman of The Seay Management Consulting Firm

'VE BEEN THINKING
RECENTLY OF SOME
OF THE EARLIEST LES-
SONS | LEARNED AS A
YOUNG MAN ENTERING
THE BUSINESS WORLD.

These lessons had very little
to do with P&L statements
and balance sheets, as im-
portant as those things are;
instead, they had to do with
core principles like attitude
and perseverance and dependability and vision.

My early instructors didn’t have names like Pamplin or Darden or
Crummer or Warrington or Wharton. They had different names
like Napoleon Hill, Clement Stone, Earl Nightingale, Dale Carn-
egie and Zig Ziglar. When I applied for admission to the Rollins
College Master of Liberal Studies program, back in the 1990’s,
we were asked to select a book that had a significance influence
on our lives and write an essay describing the impact. Later, upon
graduation, Dr. Ed Cohen, English professor extraordinaire, com-
mented that I was the only candidate ever to write an essay on Dale
Carnegie’s How to Win Friends and Influence People.

Napoleon Hill was the first person to write and comment about
what we now call “positive thinking.” He identified a passage
from the Hebrew Scriptures, Proverbs 23:7, which reads, “As a
person thinks in his heart, so is he,” and argued that the way we see
ourselves will, in large measure, determine our destiny. If we see
ourselves as successful, we will ultimately be successful. Look
out ahead for five to ten years and see yourself as having already
achieved the success you desire. In this way, you are much more
likely to become successful. The reverse is also true, if you see
yourself as unworthy or lacking the skills and advantages others
may have, then the ultimate result will be failure or mediocrity.

Earl Nightingale followed in Napoleon Hill’s footsteps and one
of his most profound insights was, “You become what you think
about.” In other words, the things a person thinks about all day
long will at some point become priorities. Thus, a person who
thinks positive, successful thoughts all day is more likely to be-
come positive and successful. To the contrary, a mind full of nega-
tive thoughts is more likely to produce negative results.

One of my favorite proponents of positive thinking was Zig Ziglar.
I recall in a meeting of some kind Zig told the story of his golf
game, where one day he stood on the tee with a big lake over on
the right hand side. The previous day, he had hit the ball hard but
had sliced right over into the middle of the lake. As he came to the
tee the next day he thought, “I sure hope I don’t slice that ball over
into the lake like I did yesterday.” So he took his stance, swung
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at the ball, and sure enough, where do you think the ball went .
. . right in the middle of the lake. It would have been better, Zig
said, if he had thought, “I’m going to hit this ball straight down the
middle of the fairway.”

All of which causes me to think, once again, about what my early
teachers had to say, which is that we become what we think we
are, we become what we think about all day. In 1994, I attended
a conference in Honolulu (it was tough work but someone had to
do it . ..) where I was one of the presenters but where I also had
the privilege of hearing the Vice President of Human Resources
for FedEx, Frank McGuire, speak on this very same subject. At
the conclusion of his presentation, he read this poem, which he at-
tributed to a friend, someone named “Charlie.”

The Eagle and the Chicken
A man once found an eagle’s egg
And put it in the nest
Of a barnyard’s hen. The eagle hatched
And grew up with the rest,
Of a brood of chicks and thought that
He didn’t at all look the same.

He scratched the earth for worms and bugs
And he played the chickens’ game.
The eagle clucked and cackled and

He made a chicken sound,
He thrashed his wings but only flew
Some two feet off the ground.
That is high, as chickens fly,
The eagle had been told,
And years passed by and then one day,
When the eagle was quite old,
He saw something beautiful
Flying very high,
Making great majestic circles
Up there in the sky.

He’d never seen the likes of it,
“What’s that?,” he asked in awe,
As he watched in grace and wonder
At the power that he saw.

“Why, that’s an eagle,” someone said,
“He belongs up there, it’s clear,
Just as we, since we are chickens,
Belong earthward, way down here”
The old eagle just accepted that,
Most everybody does,

And he lived and died a chicken,
Cause that’s what he thought he was.

So, if my early teachers are right, and if they have anything to
teach us today, it might sound something like this, “See yourself
as you really are, as a person of success and achievement, because
you are very likely to become what you think you are.”



2018 NEFA ALLIED TRADES...

Platinum Members

ARISTOCRAFT OF AMERICA
Oxford, MA
(508) 987-6444
www.aristocraftsupply.com

RUBIN AND RUDMAN
Robert Fasanella (617) 330-7018
Boston, MA
www.rubinrudman.com

ALDRICH CLEAN-TECH EQUIPMENT
Robert Aldrich 774-670-4512
Worcester, MA
www.aldrichcleantech.com

MINDA SUPPLY
(844) 335-8871
Mahwah, NJ
www.cleanersoutlet.com

Gold Members

EZ PRODUCTS, INC
Diane Rue
877-906-1818
www.EZProductsInc.com

CLEAN SOILS ENVIRONMENTAL
Bill Mitchell,
Ipswich, MA
(978) 356-1177
www.cleansoils.com

CLEANERS SUPPLY
Rebecca Hardin
Conklin, NY
800-568-7768
www.cleanersupply.com

Silver Members

DRY CLEANING PLUS
Richard G. Stone & Judith Stone
(845) 395-0963
www.drycleaningplus.biz

ROUX ASSOCIATES
Loryn Nash
Woburn, MA
(781) 569-4054
WWW.rouxinc.com

PULLMAN & COMLEY, LLC
Hartford, CT
(860) 424-4300
www.pullcom.com

SMITH BROTHERS CO.
Clint Harris, CEO
Chapel Hill, NC
(252) 793-2579
smithbrotherscompany.com

FABRITEC INTERNATIONAL, INC
Lancaster, MA
(978) 733-1194
www.fabritec.com

REGENESIS
Wakefield, MA
Maureen Dooley, (856) 786-2197
wWww.regenesis.com

THE ROUTE PRO
Edgarton, MO
James Peuster, (877) 377-6883
www.theroutepro.com

YANKEE EQUIPMENT
Barrington, NH
(603) 868-6691
www.yankeeequipment.com

RIGAS MACHINERY
Plymouth, MA
(508) 743-5435

www.rigasmachinery.com

Associate Members

TAILWIND SYSTEMS
Westford, MA
Don Desrosiers (508) 965-3163
www.tailwindsystems.com

GODES, SCHAFFER & CO
Stoughton, MA
Arnold Schaffer, CPA
(781) 344-9000 ext. 106

METRO MEDIA ENERGY
Westborough,, MA
(508) 366-0108
www.metromediaenergy.com

M&B HANGERS
Leeds, AL
(205) 699-2171
www.mbhangers.com

UNION DRYCLEANING PRODUCTS
McDonough, GA
Jack Burnett
www.uniondc.com

R.R. STREET & CO., INC
Naperville, IL
Brian Massey

www.4streets.com

SPECTOR TEXTILES.
Lawrence, MA
800-533-3001/(978) 688-3501
www.spectortextile.com

UNIPRESS, INC
Tampa, FL
Bill Kahan, (813) 334-9891
WWWw.unipresscorp..com

XEROS BEAD CLEANING
Duncan Blaine
603-552-8011
Www.xeroscleaning.com

These suppliers support the work of NEFA as Allied Trades Members.

When you need supplies, equipment or other goods or services, please
contact a NEFA Member first.
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The Only Full-Service Distributor in New England

« Full Product Line

. Competitive Prices

. Knowledgeable Staff

. Timely Deliveries =y ¥

. Limited Backorders - e

« Accurate Billin .

« Customer Frfefd{v We Stand Out In A Crowd!
Policies www._aristocraftsupply com  «  Call toll free (800) B75-0479

B

NORTH EAST FABRICARE ASSOCIATION
A DRYCLEANING & LAUNDRY INSTITUTE PARTNER
P.O. BOX 920
PELHAM, NH 03076

For up to date news and information,
visit us at www.nefabricare.com!



