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2018PDCA’s Expo is an Opportunity- 

Don’t Miss Out
Planning on at-
tending Expo in 
Baltimore this No-
vember?  If not, 
you are making a 
mistake.   Simply 
put, this is an op-
portunity you 
can’t afford to 
let pass by.

“Too frequently when I 
talk to people about the 
trade shows like Expo,” 

observed MAC Executive Director, Peter Blake, “their first thoughts are ‘I am not looking 
at buying any new equipment’, or  ‘I am not in the market for any new services’.  This 
drives me  crazy because they just don’t understand the tremendous opportunity they have 
to invest in their business -- and I am not just talking about equipment, I am talking about 
the entire experience.”

This is THE chance to see all the industry has to offer.  This is your chance to expand your 
mind and learn what is out there.  What potential new services you can offer, or use to 
enhance your business.

Do it all
PDCA has put together an entire weekend chock full of educational sessions, social events, 
and great vendors.  

This is the first time we are having a live equipment trade show in the Mid-Atlantic region 
in over 10 years, and there is no guarantee we will have the opportunity again anytime 
soon.  Take advantage!  If you haven’t gone in the past -- go this year.  PDCA is kicking 
off the weekend with a free tour of the DLI Headquarters just outside of Baltimore.  This is 
great opportunity to visit and see the professionalism DLI brings to the industry.

We always talk about the educational classes and the on-floor demonstrations and they are 
really great opportunities to learn, but look beyond the classes though.  There are unique 

Continued on page 5



2  /  MID-ATLANTIC ASSOCIATION OF CLEANERS

MAC Officers &  
Directors 2017-2018

Chairman

Dianne Chatelain 
Presto Valet 

Alexandria, VA

President

Mike McKay 
Dryclean and Shirt Salon 

Cumberland, MD

Treasurer

Russ Kaplan 
Zips Drycleaners 
Damascus, MD

Board of Directors

Buddy Gritz 
Presto Valet 

Alexandria, VA 

Chat Chatelain 
Presto Valet 

Alexandria, VA 

Patrick Dunlap 
Classi Cleaners 
Alexandria, VA

Charley Young 
Peter Pan Cleaners 

Charleston, WV

Dan Criswell 
Prince George Cleaners 

Prince George, VA

Thomas Williams 
Suffolk Quality Cleaners 

Suffolk, VA

Allied trade directors

Jack Belluscio 
Caled Chemical

Tom McAllister 
Kreussler, Inc.

James Just 
RR Street & Co.

Dwayne Gwaltney 
Phenix Supply

DLI Directors

Martin Young 
Concord, NC

Mark Pollock 
Doylestown, PA

Peter Blake
MAC Executive Director 

(617) 791-0128

It has been over a decade since 
there has been a live equipment 
show in the mid-Atlantic region.  
That is all changing this Novem-
ber when the PDCA Expo comes to 
Baltimore.

I sincerely hope you have all made plans to be 
there, and if not, I hope you will drop what you 
are doing and  make plans now.  I firmly believe 
shows like this are one the your best opportuni-
ties to learn, grow, and prepare for success.  I 
have been attending fabricare trade shows for 30 
years now, and I am as excited for this one as I was for the first one back in 1988.  It 
has been a few years since I have attended a PDCA Expo which was previously held 
in Atlantic City, but they have always featured top quality exhibitors, speakers and at-
tendees.  I know this will be a valuable show.

A complete schedule of events can be found on page 4 of this magazine.  Kicking off 
with a tour of the DLI Headquarters and carrying on through some terrific workshops 
all weekend long, this is an excellent opportunity to learn.  

I want to remind you all this event is not just for owners of plants, but is a perfect op-
portunity for you to have your key staff learn more about the industry and help you to 
prepare for success.  Bring your management team, your technical staff.  They may 
see some things that would help your business that you may miss.  This opportunity to 
see the best, learn from the best -- and explore what is new -- only comes around once 
every two years.  I know you won’t want to miss out.

I will be helping out on the DLI Booth, so I hope all the members that attend will come 
by and say hi.  I want to try and meet as many drycleaners as possible.  I will also be 
discussing ways we can help and assist you in growing your business and overcoming 
your greatest challenges.

Too often we take opportunities like this for granted.  We always say we want to grow 
our business or learn ways to be more profitable -- then we miss out on events like this 
that can make it all possible.  There is a lot of hard work that goes into creating events 
like this, and the payoff is seeing our members and industry peers taking advantage of 
a chance to improve their business.

The sessions and events are all free for members of DLI/MAC.  I have had the oppor-
tunity to hear some of the speakers before and they are fantastic.  I highly recommend 
them all.

So do it now, register for the show and make sure you come by the booth and say hello!  
I look forward to meeting you all.  

Peter Blake,  
MAC Executive Director

Executive Director’s Message.. .

Invest in Your Success
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Save the date. . .

MAC has chosen to return to the Founders inn 
& Spa in Virginia Beach, VA for the association’s 
Spring leadership conference.  The program 
is set for May 4 and 5, 2019 and will again fea-
ture top quality speakers and will focus on 
building a better future for the industry.

This is the third annual Leadership Conference in Virginia Beach,  
and the Board recently voted to move the weekend earlier in May.  

“We felt the change in dates would allow for a greater participa-
tion” offered Mike McKay, MAC President.  “The new weekend is 
a little earlier in the season so the program can help us prepare and 
be ready for the upcoming busy season.  Additionally, by moving 
a little further away from memorial Day weekend, we felt more 
drycleaners would be able to break away from their businesses.”

The Board plans to host this event on the same weekend annually.  
MAC believes it is important to be consistent in the date, and to 
build this program into an annual must-attend event.

“We are excited to be returning to the Founders Inn”, explained 
Peter Blake, MAC Executive Director.  “This was a perfect con-
ference facility.  The meeting room were perfect for this type of 
conference and the staff and amenities were all conducive of a 
great event.  The hotel recently joined the Hilton family of hotels, 
so there have been some upgrades that attendees will enjoy.”

MAC is now working on solidifying the speaker line-up and are in 
the planning stages of the seminar topics.  Now is the time to pro-
vide your input on topics you would like to see addressed.  Contact 
MAC today and let us know your thoughts and suggestions!

Spring Leadership Conference Set for Return to 
The Founders Inn & Spa in Virginia Beach

Cleaner & Launderer Celebrates 58th Anniversary
Allied Trade update.. .

Randy and Albane Wente publishers of Clean-
er & Launderer, trade publication for the 
drycleaning and laundering industry are 
happy to announce the 58th anniversary of 
the publication.  

The publication was started in October of 1960 by Wally Urquhart 
under the name of California Cleaner & Launderer covering 13 
states  and expanding, warranting the first change in the publi-
cation’s title to Western Cleaner & Launderer and as boundaries 
continued to expand, in 2007 was renamed Cleaner & Launderer.  

In  the early 80’s Wally hired Joan Reid, Randy Wente’s aunt and 

worked for him several years.  When Wally retired due to ill health 
he sold the publication to Joan  and in turn she partnered with her 
sister Dorothy Ballard (Randy Wente’s mother).

Together, the dynamic duo ran the business on their own until Joan 
decided to retire in 1990 and sold her share to Albane Wente.  In 
1992 Dorothy also retired, selling her share to Randy Wente, who 
left Hughes Aircraft Co. after 20 years.

“We really commend the Wente’s and congratulate Cleaner and 
Launderer on their anniversary,” offered Peter Blake, MAC Ex-
ecutive Director.  “They have been a tremendous resource for the 
industry through the years, and have provided a great service.  I do 
hope all our members subscribe to their publication and visit their 
web page.  In this day and age we really must be using all the tools 
in our toolbox to build a brighter future.  They are a valuable asset 
to the entire industry.

Over the years readership and boundaries continued to expand.  
Today, Cleaner & Launderer is mailed nationwide to all 50 states.  
Over the next several years Cleaner & Launderer  grew its large 
reader base even more not only through print, but online, mobile 
and social media.

Surviving all of the hurdles throughout the years, Cleaner & Laun-
derer is still going strong and look forward to many more decades.
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Exhibit Hours: Saturday: 11 am - 7 pm  • Sunday: 11 am - 4 pm

8

C O N V E N T I O N  A N D  E X H I B I T
Bal t imore Convent ion Center  F Bal t imore,  Mar y land

NEWLOCATION

Attend the

Save Time!

Register Online
TODAY!

www.pdclean.org

Sponsored by the Pennsylvania and Delaware Cleaners Association
For more information:  leslie@pdclean.org F www.pdclean.org F 800-822-7352

EHRENREICH
& ASSOCIATES, LLC

F National Aquarium
F Home of the USS Constellation
F Port Discovery Children’s Museum
F And More!

Things To Do
in Baltimore’s Inner Harbor

Host Hotel: 
The Hyatt Regency in the Inner Harbor

Reserve rooms through our website: www.pdclean.org

Visit www.pdclean.org for the Schedule of Events and List of Exhibitors

Thank You to our Sponsors!

November 9-11, 2018

F Exciting Seminars F Live Demos & Clinics F

F ALL EVENTS ARE FREE F

Seminar Topics include
Stop Laboring Over Your Employees, 

Social Media Marketing, 
Customer Service Excellence and more

Serving the Professional Cleaner
Since 1934
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Text Label Printer
Permanent Clothing 
Label Cartridges 
Eliminate paper tags 

Scanner/barcode
Pre-printed sequentially numbered 
heat seal barcode labels in one 
day, Four sizes with or without 
a side stripe

Heat Seal Presses
You Deserve the Best! 
The Ultimate Heat Seal Machine
  Choose from 3 models, 7 interchangeable   
   lower platens, single or dual heat
        115V or 230V    2 Year Warranty
           Proudly Made in the USA • Built to OSHA Standards

Save Time, Labor and Money 
with EzProducts

Stop Shaking Out Shirts 
Genuine MBH Rope-Ties 
& Zip-Ties
Five Colors available for special handling, finishing or routes

Molly the 
HangerDolly 
Easily store 
and transport 
500 hangers

EzLabelOff 
Removes heat 
sealed labels from 
most fabrics

Toll Free

877.906.1818
www.ezpi.us

learning opportunities for you and your key managers throughout 
the show.  Experience what other industry professionals through-
out the country are in Baltimore to share. 

Visit every booth and learn what people do.  Ask questions.  Visit 
me at the DLI Booth and learn better ways we can help you grow 
and prosper.  I am there not only to sell membership, but to make 
sure you are utilizing your membership to the fullest.

When members sign up for membership, they pay their dues, use a 
couple of the services that were of a high priority to them, but then 
forget to use the rest of their benefits.  Membership has so much to 
offer, more then you probably realize.  Come by the booth and we 
can work together to explore all we can do for you.

Networking is vital to a successful  trip
Don’t make the mistake of thinking the only thing of value is the 
show floor.  Every contact and every gathering is a chance for you 
to learn and grow.  The educational sessions, the booths on the 
floor, the cocktail receptions, and fellowship with your peers in the 
industry  -- they all provide opportunities for you to learn.  Soak it 
in, immerse yourself in all possibilities.  The line-up of speakers 
at this event rivals the national shows.  Yes, they are that good.  

Brian Rashid is one of the best speakers I have seen at a dryclean-
ing meeting in over 10 years.  Everyone needs to learn how to find 
good employees -- and James Peuster’s workshop that does just 
that.  

If you can, bring your key staff members.  They will often see 
things and learn things that you might not pick up on.  They could 
provide you valuable insight into the industry by pointing out 
things you may not have thought of.  Don’t overlook the benefit 
your mangers will gain from being involved.  Don’t underestimate 
the job satisfaction employees feel when you invest in their future 
and in their education.

This opportunity only comes around every two years, don’t waste 
it.  Make your plans to attend, and plan on making the most of the 
investment.  Come by the DLI Booth and I would be glad to help 
you make the most of your investment.

For More information
Registration information is up on www.pdclean.org.  The website 
is continually updated with all the vendors, sponsors, and educa-
tion opportunities.  They have also included a link to make your 
hotel reservations.

PDCA Expo in Baltimore, MD
Continued from page 1
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The Next Mid-Atlantic Association of Drycleaners Board Meeting

MAC Fall Board Meeting 
Saturday, November 11, 2018 

Baltimore, MD (at the PDCA Expo)

Going for Gold
Allied Trade update.. .

When Zach Hericks walked out onto the pool 
deck, he wasn’t nervous. He was ready. The 
crowd buzzed, the voice over the loud speak-
er clamored out, calling the swimmers to 
their spots, and Zach’s family watched anx-
iously, cheering from the stands. For Zach, 
even though the day represented one of the 
highest levels of swimming competition in the 
nation, his cool, calm excitement was evident 
as he and his fellow competitors approached 
their starting blocks. On your marks. Get set. 
And he was off and into the water.

Zach Hericks was one of only 12 swimmers from Texas selected 
for the National Special Olympics Games in July at the Univer-
sity of Washington. He participated in four swimming events, and 
through hard work, consistent practice, and an always-optimistic 
attitude, he took home two gold medals and a silver medal as priz-
es for his incredible efforts.

The son of Shelly and Jim Hericks, owners of FabriClean Supply 
in Dallas, Texas, Zach has been a part of his local swim team of 
Special Olympians since he graduated high school. The Mac Ga-

tors, as the team is called, gather together for an eight week swim 
season, during which time Zach, in addition to his full-time job at 
FabriClean Supply, puts in the work to get better at his sport.

“At practice we work on our strokes. We work on our times. We 
work on getting better and better, and we have a lot of fun,” Zach 
says. And though he’s working hard to become a better swimmer, 
his team is truly about having a great time together.“His team-
mates are some of his best friends. They all graduated high school 
together, and they’ve been together ever since, almost 16 years 
now,” says Shelly. 

As Shelly and Jim reflect back on Nationals, their pride is evident 
in every word they share about Zach’s success. “It was the expe-
rience of a lifetime,” says Shelly, “and it was exciting to say the 
least! It was so special to see him win those medals. We knew he’d 
do well, but to get two gold medals and a silver medal, we were 
absolutely thrilled for him and so very proud.”

In October, Zach will travel to College Station, Texas, for the State 
Games at Texas A&M University. He’ll practice hard. He’ll pre-
pare. He’ll aim for more medals. But truthfully, Zach says the best 
part about these events is the people he gets to spend time with and 
the lifelong friends he makes through the sport.

“I really do love swimming,” he says. “and I love getting to know 
people. That’s really the fun part.”

Dallas, Texas  September 10, 2018:  Provided by M&B Hangers
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DLI's Garment Analysis App 

No boxes. No shipping. No insurance fees. 

Just point, shoot, and send your problem to DLI. 

It's that easy. 

Visit DLIonline.org/Garment-Analysis  
or call 800-638-2627 for more information.
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Seeing Yourself as You Are
Written By Raleigh F. “Sandy” Seay, Jr., PHD, Chairman of The Seay Management Consulting Firm

I’ve been thinking 
recently of some 
of the earliest les-
sons I learned as a 
young man entering 
the business world.  

These lessons had very little 
to do with P&L statements 
and balance sheets, as im-
portant as those things are; 
instead, they had to do with 
core principles like attitude 

and perseverance and dependability and vision.

My early instructors didn’t have names like Pamplin or Darden or 
Crummer or Warrington or Wharton.  They had different names 
like Napoleon Hill, Clement Stone, Earl Nightingale, Dale Carn-
egie and Zig Ziglar.  When I applied for admission to the Rollins 
College Master of Liberal Studies program, back in the 1990’s, 
we were asked to select a book that had a significance influence 
on our lives and write an essay describing the impact.  Later, upon 
graduation, Dr. Ed Cohen, English professor extraordinaire, com-
mented that I was the only candidate ever to write an essay on Dale 
Carnegie’s How to Win Friends and Influence People.

Napoleon Hill was the first person to write and comment about 
what we now call “positive thinking.”  He identified a passage 
from the Hebrew Scriptures, Proverbs 23:7, which reads, “As a 
person thinks in his heart, so is he,” and argued that the way we see 
ourselves will, in large measure, determine our destiny.  If we see 
ourselves as successful, we will ultimately be successful.  Look 
out ahead for five to ten years and see yourself as having already 
achieved the success you desire.  In this way, you are much more 
likely to become successful.  The reverse is also true, if you see 
yourself as unworthy or lacking the skills and advantages others 
may have, then the ultimate result will be failure or mediocrity.  

Earl Nightingale followed in Napoleon Hill’s footsteps and one 
of his most profound insights was, “You become what you think 
about.”  In other words, the things a person thinks about all day 
long will at some point become priorities.  Thus, a person who 
thinks positive, successful thoughts all day is more likely to be-
come positive and successful.  To the contrary, a mind full of nega-
tive thoughts is more likely to produce negative results.  

One of my favorite proponents of positive thinking was Zig Ziglar.  
I recall in a meeting of some kind Zig told the story of his golf 
game, where one day he stood on the tee with a big lake over on 
the right hand side.  The previous day, he had hit the ball hard but 
had sliced right over into the middle of the lake.  As he came to the 
tee the next day he thought, “I sure hope I don’t slice that ball over 
into the lake like I did yesterday.”  So he took his stance, swung 

at the ball, and sure enough, where do you think the ball went  . 
. . right in the middle of the lake.  It would have been better, Zig 
said, if he had thought, “I’m going to hit this ball straight down the 
middle of the fairway.”    

All of which causes me to think, once again, about what my early 
teachers had to say, which is that we become what we think we 
are, we become what we think about all day.  In 1994, I attended 
a conference in Honolulu (it was tough work but someone had to 
do it . . .) where I was one of the presenters but where I also had 
the privilege of hearing the Vice President of Human Resources 
for FedEx, Frank McGuire, speak on this very same subject.  At 
the conclusion of his presentation, he read this poem, which he at-
tributed to a friend, someone named “Charlie.”

The Eagle and the Chicken 
A man once found an eagle’s egg 

And put it in the nest 
Of a barnyard’s hen.  The eagle hatched 

And grew up with the rest, 
Of a brood of chicks and thought that 

He didn’t at all look the same. 
He scratched the earth for worms and bugs 

And he played the chickens’ game. 
The eagle clucked and cackled and 

He made a chicken sound, 
He thrashed his wings but only flew 

Some two feet off the ground. 
That is high, as chickens fly, 

The eagle had been told, 
And years passed by and then one day, 

When the eagle was quite old, 
He saw something beautiful 

Flying very high, 
Making great majestic circles 

Up there in the sky. 
He’d never seen the likes of it, 

“What’s that?,” he asked in awe, 
As he watched in grace and wonder 

At the power that he saw. 
“Why, that’s an eagle,” someone said, 

“He belongs up there, it’s clear, 
Just as we, since we are chickens, 

Belong earthward, way down here” 
The old eagle just accepted that, 

Most everybody does, 
And he lived and died a chicken, 

Cause that’s what he thought he was.

So, if my early teachers are right, and if they have anything to 
teach us today, it might sound something like this, “See yourself 
as you really are, as a person of success and achievement, because 
you are very likely to become what you think you are.”

THE SEAY MANAGEMENT REPORT.. .
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Expo Sweepstakes.. .

MAC Sweepstakes Offer at  PDCA EXPO
MAC is investing in 
your future.  At it’s 
recent Board meet-
ing, MAC decided to 
award one non-mem-
ber with a one year 
free Silver member-
ship to MAC/DLI.  For 
those who are mem-
bers already, MAC will 

be giving away two registrations to its Spring 
Management Conference in Virginia Beach.   

MAC will select winners at random from all attendees for PD-
CA’s Expo being held in Baltimore, MD on November 10 & 11.  
All members and non-members that visit the DLI//PDCA/MAC 
booth at the exhibit are invited to submit an additional entry for the 
sweepstakes to double your chances of winning.

“We are excited about the sweepstakes” offered Mike McKay, 
MAC President, “and we sincerely hope it will attract more people 
to the show -- and will reward them for being there.  We believe 

events like this are incredible opportunities to learn ways to im-
prove your business, and it is a perfect opportunity to see all that is 
new in the industry.  We are extremely supportive of the Expo and 
want to encourage everyone to attend.”

Membership Give-A-Way & Upgrade Rules
It is really very simple.  Every drycleaner or launderer that regis-
ters for the show, and is based in MAC’s geographical footprint,  
will be placed in the raffle.  Any entries received at the booth will 
be added to the registration entries.  Winners will be chosen at ran-
dom on Sunday, November 11 after the close of the show.   

The winner of the free membership will also be assigned a Board 
member from their state to act as a mentor during the first year.

“We believe the mentor program”, observed McKay, “is an integral 
part of the sweepstakes.  We want to ensure the new member un-
derstands the membership and all the programs that are available 
to them.  The mentor will reach out to the new member throughout 
the year and will work with them on using all the benefits DLI/
MAC have to offer. 

Winners will be notified after the show and will be published in 
The Messenger.
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Adco, Inc
Jim Isberg 

jisberg@adco-inc.com

A.L. Wilson Chemical Co.
Bob Edwards

(800) 526-1188

Amato industries
Joe Amato III

(301)-565-3220

Cleaners Choice Inc 
Jack Belluscio

1-800-652-2533 

CHRISTopher Carley, CO
Chris Carley

(410)-781-7145 

Cleaners Supply
Kathleen Kelleher

(800) 531-2943

D & R Equipment
Rick Levine

(202) 832-6660

District Cleaners Equipment, Inc.
Larry Langton
(202) 723-7616

Ehrenreich & Associates
Richard Ehrenreich

(301) 924-9247

EnviroForensics 
Nancy Shields 
(317) 972-7870

EzProducts International, Inc
Diane Rue

(863) 735-0813

Smith Brothers Co.
Clint Harris

(336) 788-7705

FabriClean Mid-Atlantic 
Dwayne Gwaltney 

(800) 446-3006 

Fergusson McKenna
Daniel Kucharczuk

(610) 444-1412

Herson Supply
Ron Herson

(301) 417-1300

kleerwite chemical
Buddy Poms

(877) 553-3794

klinger Insurance Group 
Robert Klinger
(301) 428-4935

Kollman& Saucier, PA
Frank Kollman, Esq.

(410) 727-4300

Kreussler, Inc
Tom McAllister
(813) 884-1499

Mechanical contracting &  
Maintenance

Mike Bright
(240) 216-4342 

Methods for management
Kermit Engh

(402) 306-3129

Metro-Chem
Jim Tirpok

(336) 788-7705

Moore Services
Jerry Moore

(800) 941-6673

Sankosha
Ken Uchikoshi
(888) 427-9120

Seitz, Inc.
Jeffrey Hoffman
(813) 886-2700

SPOT Business Systems
Ray Cheshire

(801) 208-2212

R.R. Streets & Co
James Just

(202) 215-5086 

Triad Engineering, Inc.
Dane Ryan 

(304) -755-0721

The Route Pro
James Peuster

1-877-DR-ROUTE

USB Payment Processing NE, Inc
Donny Lala

(410) 828-4286

Williams Mullen 
Channing Martin, Esq.

(804) 420-6422

2018 MAC’s Allied Trades.. .

These suppliers support the work of MAC as Allied Trades Members. 
When you need supplies, equipment or other goods or services,  
contact a MAC Member first. Show them you value their support of  
the association and the industry.

Don’t see your supplier here?  Contact MAC and let us know and we 
can send them membership information.  Make sure your suppliers are 
supporting YOU!



Amato Industries 

Serving the MD, DC and VA areas for over 83 years.  We offer top quality products at 
competitive pricing while delivering superior service!  Choose products from top com-
panies such as Chemaster, RRStreets, Caled, Wilson, F.H. Bonn, M&B Hangers, and 
many more.  Please feel free to contact our knowledgeable office staff for any of your 
dry cleaning and laundry needs. Call, stop by, or browse www.amatoind.com 

(301) 565-3220    *     1-800-992-6286 
9120 Talbot Ave. Silver Spring, MD 20910 

Mid Atlantic Association of Cleaners 
A Drycleaning & Laundry Institute 

Partner
14700 Sweitzer Ln. 
Laurel, MD  20707

For up to date news and information, 
visit us at www.macassociation.org


